




Client: College of Liberal Arts at St. Cloud State University

Problem Statement: 
“The public relations problem of the College of Liberal Arts 
is the lack of awareness by St. Cloud State University 
students.”



News Release



In the News
● SCSU’s University 

Communications
St. Cloud State Today, 
Oct. 13, 2016



Survey Details
● Student and 

employer 
surveys 



Survey Results
Husky Agency conducted two surveys for the purpose of researching opinions 
about Liberal Arts education. 

The first survey went out to St. Cloud State students. It found that the majority of 
students are aware of what Liberal Arts is, are stressed about finding the right 
career, and are most concerned with skill building while in college

The second survey went to St. Cloud area employers or business managers. It 
found that most employers regardless of their industry are looking for well-rounded 
and quick-thinking students to hire. 







Situational Analysis
Internal

Strengths
● Teach students to think critically 

and communicate clearly
● Emphasizes complex problem 

solving and applied knowledge
● Provides students with 

invaluable set of employability 
skills

Weaknesses
● Decreased enrollment at 

SCSU, decreased numbers of 
Liberal Arts students, Fall 2016

● Valuable classes cancelled 
because of low enrollment 
(Example: PR Writing)



Situational Analysis
External

Opportunities
● Liberal Arts grads are in 

increasing demand around the 
world

● Involvement with events gives 
better understanding of degree 
(ex: Pro Am Day)

● Many of SCSU’s international 
engagements and partners are 
well rooted in the college

Threats
● Some Liberal Arts degrees are 

misunderstood and have a 
reputation as impractical

● Competition with other 
Minnesota colleges that offer 
prestigious Liberal Arts 
programs

● Number of high school 
graduates are decreasing



Objectives Liberal Arts Campaign
1. Explore what a Liberal Arts degree is
2. Why a Liberal Arts degree is important
3. Establish plans to carry out campaign in 

Spring 2017



Programming 
Tactics

● Fliers
● Brochures
● Postcards
● Videos
● Social Media



Flyer
● Summary of 

departments
● 8.5 X 11 inch
● QR code for 

quick scan with 
mobile device



Vertical 
Brochure

● Summary of 
CLA 

● 4.25 X 11 inch



Postcard for
Mail

● Front side
● Thank partners, 

community 
● 8.5 X 5.5 inch



Postcard for
Mail

● Back side
● Thank partners, 

community 
● 8.5 X 5.5 inch



Postcard for
Email

● One page, 
embed into 
email

● Cost saving -
No printing or 
postage

● Thank partners, 
community

● 8.5 X 5.5 inch



Instagram - Repost by iOgrapher



Liberal Arts Profile and Video

Click to view video



Evaluation:
Recommendations for Spring 2017

Video series profiling successful graduates from 
the College of Liberal Arts

Establish written plan at beginning of semester

Schedule consistent social media outreach

Grow social media platforms and make more 
connections



Evaluation continued

Create potential student involvement through 
videos to educate about SCSU and the 
College of Liberal Arts

Increase interaction with campus news media 

Potentially try the surveys by going to classes 
with high enrollment 



“Throughout our liberal arts experience public relations 
campaign, I learned a lot about the liberal arts program at St. 
Cloud State University. I never realized just how important a 
liberal arts degree is to employers. It shows that you have an 
endless amount of transferable skills, that can work great in so 
many different departments. It shows you have people skills, 
intellectual skills, and team skills. This is so important for 
employers because they want someone who can do the work, 
do the work with others, and be able to speak about what they 
are doing. Personally I am so happy that I am involved with the 
college of liberal arts to have the opportunity to gain these 
skills.”  (From Rhiannon Steiger)



Questions and Comments

Thank you!




